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Storytelling Through Video Production
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"A FILM SET WITHOUT A GOAL IS CHAOS.*
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THE GOAL IS TO COMMUNICATE THE
DESIRED MESSAGE.
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o YOUR VIDEO &‘;@#@Hﬂﬂ% s
 WE ALL HAVE ANSWERS BUT ARE WE SURE
- THAT THE AUDIENCE UNDERSTANDING

OUR MESSAGE?
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Information/ Behaviour /
input output
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The messenger 7“.4“/7 The recipient
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At least some code in common
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ELEMENTS OF A . Sinematography
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NARRATIVE 5%

THIS REFERS TO THE STORY YOU ARE

TRYING TO TELL.
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ELEMENTS OF A GOOD VIDEO




CINEMATOGRAPHY
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CAPTURING MOTION PICTURES.
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ELEMENTS OF A GOOD VIDEO
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RULE OF THIRDS 3 & &l i%
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RULE OF THIRDS 3% %%
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ASSYMETRICAL BALANCE Ex#HNTUXR
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and swim in the sea of the stars
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SOUND &

IT CAN IMMERSE AN AUDIENCE IN A
UNIQUE WORLD, HELP TELL THE STORY
AND MOVE THE STORYLINE ALONG.
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ELEMENTS OF A GOOD VIDEO
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MISE-EN-SCENE &2 &

THIS IS THE OVERALL LOOK OF THE FILM
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ELEMENTS OF A GOOD VIDEO



MISE-EN-SCENE #&Zi&

ELEMENTS THAT WE PUT UP ON SCREEN
WILL EITHER DISTRACT THE AUDIENCE
OR ADD TO THE OVERALL STORY.
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ELEMENTS OF A GOOD VIDEO



Set Design Costumes
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Lighting Blocking Framing
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Set Design Costumes
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Sound Frame Rate Music
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EDITING #Rs&

THE ART, TECHNIQUE AND PRACTICE OF
ASSEMBLING SHOTS INTO A COHERENT
SEQUENCE.
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ELEMENTS OF A GOOD VIDEO
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DO THINGS PBEREZEEL-DYE
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PRODUCTION VALUE #HMFiE Eﬁ
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